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A definition

Wikipedia: Social media Is media for social
Interaction, using highly accessible and
scalable communication techniques.

Social media consists of various user-driven
channels; allows us to network, find people
who share similar interests, and to meet
people who can become friends or
customers.
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Examples of ...

Social bookmarking (Del.icio.us)

Social news (Digg, Reddit)

Social networking (Facebook)

Social photo sharing (Flickr)

Social video sharing (YouTube)
Wikis (Wikipedia)



http://delicious.com/
http://delicious.com/
http://www.digg.com
http://www.digg.com
http://www.reddit.com
http://www.reddit.com
http://www.facebook.com
http://www.facebook.com
http://www.flickr.com
http://www.flickr.com
http://www.youtube.com
http://www.youtube.com
http://en.wikipedia.org
http://en.wikipedia.org

Soclal media marketing

e Soclal media marketing refers to the
process of attracting attention (and traffic)
through social media sites.

e Social media marketing builds awareness,
promotes your work, helps with SEO, and
allows you to communicate directly with
your audience (among other things).




Not a silver bullet

e Takes a long time to see
results from social
media; relationship-
based.

e “Gun and run” traffic at
the start.

e Not going to “save” your
project; labour intensive;
requires stick-to-it-ness
and an eye for
opportunity.
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Thousands of channels

® There are hundreds If not thousands of
social media networks.You can’t be
everywhere... so you need to find which
channels your audience prefers, and then
actively participate in those channels.

e For a list of major active social media
networks visit Wikipedia (not definitive).



http://en.wikipedia.org/wiki/List_of_social_networking_websites
http://en.wikipedia.org/wiki/List_of_social_networking_websites
http://en.wikipedia.org/wiki/List_of_social_networking_websites
http://en.wikipedia.org/wiki/List_of_social_networking_websites
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The Big Five

e Facebook
o Google+
e LinkedlIn

e TTwitter

e YouTube
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Top 10 (by rank con't)
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Choose your username

e Choose a username that
IS memorable.

e Keep It consistent across
all your social media
channels (for example,
facebook.com/
yourusername or
twitter.com/
yourusername).
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Claim your accounts

e Avoid having your

project hijacked; set-up
your accounts with the
top 5 social networks
right away.

Use a free service like
KnowEm? or Check
Usernames to determine
the availability of your
username across
multiple networks.
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http://knowem.com/
http://knowem.com/
http://checkusernames.com/
http://checkusernames.com/
http://checkusernames.com/
http://checkusernames.com/

Facebook

e More than 800 million

active users: more than
50% log on dally; average
user has 130 friends.

More than 350 million
active users access
Facebook through their
mobile device.

80% of users are from
outside of the US.
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Profile, page, group

Know the difference between a profile,
page, community page and a group.

Profile page Is for individuals.
Page Is for brands and celebrities.
Community page Is for topics.

Groups are shared spaces for individuals.




Facebook page
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Facebook groups

Networks v Inbox v hoene accourt privacy  logout

e Created by anyone; all
members can contribute
content to the wall.
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Facebook EdgeRank

o Affinity: user’s

relationship with item’s
creator.

Welight: what item is and
how it’s being interacted
with (video scores more
points; like has less

welight than a comment)

Time decay. How recent
item Is.

Go ek with their privacy N
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Y

Yes | No
; Y : L
Tell the stupid fcks Go fck with their
Its good for them privacy some more
.

4

Did that work? Fck Yeah

| Get all the A List blogs |

No ¢
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Y
Did that work?

No 4
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»
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afew small changes

: Y fckin' Ace
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NoO ¢
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No ¢ ,
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FdgeRank strategies

e \Work at improving your score for a few
weeks before doing anything important
(such as releasing your trailer).

® |ncrease your Affinity score by getting
people to “like” and comment.

® Post pictures and video to improve Weight.

® Post more often to defeat Time Decay.




Build your page

e Take full advantage of e e
photos to add “identity”
and colour to your page.

e Add links to your
website and other social
media channels. Put a
link to your website at
the start of the “About” e
section so It can be seen e
from any tab. E o
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Build your page (con’t)

e Add video and photos.There are a number
of “free” video apps. However, you may
want to go with platform apps such as you
can find with Involver.

e Ensure that the links to your photos and
video are active In the sidebar.

e Add apps to enhance engagement factor
(custom landing page, e-mail sign-up, etc.)



http://involver.com/applications/
http://involver.com/applications/

Grow your following

Know how EdgeRank works; use it to your
advantage.

Post a mix of original and curated content.

Be consistent about posting to timeline; at
least once a day; more often If possible.

Like other pages; tag them in posts.




Your Initial fan base

e Upload your personal
database (family, friends,
cast, crew, etc.) to
Facebook or to a
compatible third-party
service (HotMail,Yahoo
Mail, Skype, etc.) and
Invite your closest
friends and family to
“like” your page.
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EXpand your circle

e (Gradually expand your circle by inviting
your cast, crew and industry “friends”.
Don’t send an invite “blast”. Spread out
your invitations over several days so that
you have a steady stream of activity.You
don’t want to get 50 “likes” one day and
then nothing the next.




Using Influencers

® Hire or offer an incentive to influencers

who are also members of your core
audience. Have them invite their friends and
reward them with merchandise, site visits,
walk-on parts or anything of value. If you
can get 10 influencers to invite 100 or 200

people each, you can ramp-up your
numbers rather quickly.
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Promote or pay

® Promote your Facebook page In online
communities, forums, websites, email
lists...anywhere you have a presence. Cross-
promote your page via your website and
other social media channels.

® You may have to buy your way In either by
hiring influencers or by running Facebook
ads.
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Google+

. . 4
e Direct connection to [T Hangouts

search results.

e Direct Iinteraction with
followers.

e Better targeting of
messages.

e Live chat (hangouts).
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LinkedIn

e B2B;you’re not going to
find an audience here...

e Good place to connect
with others in the
Industry:.

e Complete your profile;
use keywords!
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Twitter

e 100 million active users
(people who log in at
least once per month).

e More than half log in to
Twitter daily; 40% of all
active users simply use
Twitter to follow others.

e 55% use Twitter on their
mobile device.
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Things to consider...

e People respond better
to personal rather than
“corporate” accounts.

e | ke an Intimate cocktall
party. Don’t leave your
manners at home!

e About building
relationships with
PEOPLE.
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Things to know...

e Follow the 80/20 rule = 80% of the time
you talk about others; 20% about yourself.
Too much project talk IsVERY boring.

e Traffic from Twitter takes time to build.

® Search engine as well as a social platform.
Can be an excellent business development
or audience research tool.




Setting-up your profile

e \Write a great bio

® Choose a rockstar \  jolieodel
picture. ,,

° Create a CUStom time v?ith m\ o‘lrd' @ rl]f:)?ﬂ?ersd
background with more e el e
Info.

e Add a link to your
website.
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Define your voice

e Creators. People who

share content.

Curators. People who
subscribe to lots of
content and then share
It with others.

Chatterboxes. People
who like to talk.

|||||||
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Use Twitter lists

e \Nay to organize people

you are following into
groups; allows you to
easily see what they are
tweeting about.

Way to recommend
other users -- and to get
recommended yourself.

Way to follow people
that aren’t following you.

()’ TraciKnoppe's lists

Lists following Traciknoppe (55)

~—
P

HBEE SNE

B e

Iu/homeschool-professionals

Hismart-giri-politics

idp/marketing

‘claZinternetmarketinginfo

iIcs/smart-girl-politics

107/bloggers

urpny/blogger

zie/wordpress

wrioht/media

nawitter-moms
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Grow your following

e Follow others.To get

followers you need to A’

start following others.

e Check-out who your
followers are following. p—

e Use Twitter’s “who to
follow” tool.
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Grow your following

Use Twitter search. Track keywords. Follow
people who tweet about your keyword.

Track trending topics and jump into the
conversation.

Browse directors and lists. (Listorius)

Participate Iin Twitter chats #webserieschat



http://listorious.com/
http://listorious.com/

Things to consider...

e Time your tweets for
maximum impact. Rinse
and repeat as required.

® | eave space for retweets
(122 characters).

e Tweet different forms of
media, including pictures
and video.
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Things to know...

e \\hen it comes to
Twitter followers, It’s
quality that counts!

e Don't just talk about
yourself.

e Be patient. It takes time
to grow a following.

e Don’t automatically
follow everyone.
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Tools: Twitter clients

©9

T — —

Web: Brizzly, HootSuite,
Seesmic

Desktop: TweetDeck,
twhirl, Twitterific (MAC),

Mobile: Twitter,
OpenBeak



http://brizzly.com/
http://brizzly.com/
http://hootsuite.com/
http://hootsuite.com/
https://seesmic.com/
https://seesmic.com/
http://www.tweetdeck.com/
http://www.tweetdeck.com/
http://www.twhirl.org/
http://www.twhirl.org/
http://twitterrific.com/
http://twitterrific.com/
http://orangatame.com/products/openbeak/
http://orangatame.com/products/openbeak/

Tools: Social CRM

Social CRM tools sproutsocial
(customer relationship
management)

twentyfeet

Sprout Social

BuzzStream

Rapportive
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https://www.twentyfeet.com/
https://www.twentyfeet.com/
http://www.sproutsocial.com
http://www.sproutsocial.com
http://www.buzzstream.com/
http://www.buzzstream.com/
http://rapportive.com/
http://rapportive.com/

o KIOUt problogger
o Kred
e Peerindex

o Twyla

Tools: Social Influence

Influence Network

78 problogger is s celebrity
% KLOUT SCORE

parrothosting is an explore

slidedeckK is an explorer

twitjobsmedia is a thought

& mikewhitaker i: a specialis

mikewhitaker

[ — —
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http://klout.com/home
http://klout.com/home
http://kred.com/
http://kred.com/
http://www.peerindex.com/
http://www.peerindex.com/
http://www.twylah.com/
http://www.twylah.com/

Questions?
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